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Note from the Director General

A brand is an extremely important asset, embodying an organisation’s
values and driving its development. A brand is more than just a logo-
it is present in all forms of external and internal communication.

Indian Council of Medical Research’s (ICMR) organisation identity manual is
an integral component of its fundamental brand overhaul. Through the
manual we will highlight ICMR as the apex body in India for the
formulation, coordination and promotion of biomedical research.

This new organisation identity manual therefore, aims at achieving certain
key objectives- to help give the ICMR brand a strong, distinctive identity
and create a ‘brand territory’ that supports it's direction to ensure that this
identity is consistent across the country and in every institute of ICMR.
This will create brand ICMR's active presence in the minds of it's
stakeholders- inside and outside.

This manual will also aim to strengthen, simplify and modernize
communication, create an image of a dynamic, deep rooted yet
contemporary brand and ensure that the messages are incisive and can be
quickly assimilated by decision-makers. It will therefore be absolutely
imperative that everyone involved in ICMR’s communication adheres to this
identity manual so that we can effectively contribute to the development
of ICMR brand in all our outreach and brand building activities.

Prof. Balram Bhargava
Secretary DHR & Director General, ICMR
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Chapter 1: LOGO

A. Architecture Standalone mark

The logo of the Indian Council of Medical Research shows an emblem symbolising the need for research
and can be summed up as- examining or carrying out researches is a way of wishing wellness.

Different versions of the emblem mark have been used by the council and partners for many years and
this version presented below has been created for consistent use across all communications.
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Chapter 1: LOGO

A. Architecture

Mark with logotype

Our standard logo lockup consists of the emblem mark and the typeface. These are symbolic of the
values and philosophy ICMR stands for and therefore, must never be tampered with in any manner.
The logo lockup is central to the council for any medium of communication and must be implemented
consistently across all applications. The logotype has been designed to complement the emblem and
ensure better readablility in smaller sizes.

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

Emblem Logotype
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Chapter 1: LOGO

A. Architecture

Primary logo lockup

Horizontal logo lockup

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

Lockups

Depending on the space in which the logo needs to be placed, there are several logo lockups that have
been provided. This full lockup with the emblem and the logotype should be used wherever possible.
However, in exceptional cases they can be separated when space constraints arise.

Logotype
(Full unit)

IcMR

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

Logotype

Vertical logo lockup (Abbreviation only)
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Chapter 1: LOGO

A. Architecture Primary logo lockup with postal address

This combination of the logo with the address can be applied on stationery.

Indian Council of Medical Research
I C I I I Q V. Ramalingaswami Bhawan
P.O. Box No. 4911, Ansari Nagar

INDIAN COUNCIL OF New Delhi - 10029, India
MEDICAL RESEARCH

) ) WWWw.icmr.nic.in
Serving the nation since 1911
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Chapter 1: LOGO

B. Colours Full colour

The logo should be displayed in full colour whenever possible.

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

C:100 R: 35
M:90 G:55
Y:30  B:109
K: 15

IcMR

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

INDIAN COUNCIL OF

MEDICAL RESEARCH I C m 2
Serving the nation since 1911

C:85 R:27 C: 0 R: 241
M:50 G: 117 M:80 G: 90
Y: 0 B: 188 Y:95 B: 4l
K: O K: 15
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Chapter 1: LOGO

B. Colours Black

This version of the logo in black is made available for use whenever a document or design collateral
requires the logo to be displayed in this manner.

IcMmR

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

iIcmg

INDIAN COUNCIL OF INDIAN COUNCIL OF

MEDICAL RESEARCH MEDICAL RESEARCH I C m 2
Serving the nation since 1911 Serving the nation since 1911
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Chapter 1: LOGO

B. Colours Reverse

This version of the logo in reverse is made available for use whenever a document or design collateral
requires the logo to be displayed in this manner. It can be placed over dark colours with enough
contrast to ensure visibility.

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

iIcmg

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911 INDIAN COUNCIL OF

MEDICAL RESEARCH

Serving the nation since 1911
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Chapter 1: LOGO

C. Usage

Clear space

In order to ensure that the logo is impactful and legible across all applications, there is a minimum clear
space area that is to be left around the mark. No other competing text, images or graphic elements may
infringe upon it. This distance is calculated from the size of the letter ‘¢’ in the logotype and thus, will
vary according to the size at which the mark is used.

I
NDIAN COUNCIL OF
EDICAL RESEARCH

erving the nation since 1911

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

Il
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Chapter 1: LOGO

C. Usage

Minimum size

The logo must not be reproduced any smaller than 5.5 cm width to ensure legibility. There is no
maximum size restriction for the logo, although the clear space requirements must always be applied.
In general, the logo must always be sized in a considered and appropriate fashion.

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

Icmg

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

12
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Chapter 1: LOGO

C. Usage Correct usage

The logo has been specially designed and must always be implemented based on the rules laid out in
these guidelines. The examples shown below display the correct usage of the logo.

The visiting card is an example where the primary logo lockup When used over an image, make sure that the logo is placed in an
can be separated with the emblem appearing on one side area where the background is not too busy.
and the logotype on the other.

Indian Council of Medical Research

V. Ramalingaswami Bhawan
P.O. Box No. 4911, Ansari Nagar

INDIAN COUNCIL OF
New Delhi - 110 029, India

MEDICAL RESEARCH

Ph: +91-11-26588895 / +91-11-26588980 Serving thelpgtion
+91-11-26589794 / +91-11-26589336
Fax: +91-11-26588662

www.nicpr.res.in

INDIAN COUNCIL OF

o
I C m 2 MEDICAL RESEARCH
Serving the nation since 1911

PROF. BALRAM BHARGAVA
Secretary DHR & Director General, ICMR

+91-11-26588204 | secy-dg@icmr.gov.in
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Chapter 1: LOGO
C. Usage Incorrect usage
The logo must never be distorted or altered, and the colours and fonts must never be changed.

Do not add drop-shadows, embossings, vignette or other visual effects to the logo.
The examples shown are not intended to be exhaustive, but illustrate some of the typical

instances of misuse of the logo.

‘49 ICMR

w INDIAN COUNCIL OF

MEDICAL RESEARCH

Do not add drop shadows. Do not change the colours and typeface.

iIcmg

INDIAN COUNCIL OF
MEDICAL RESEARCH

Serving the nation since 1911

Do not place the logo over a busy visual.

Do not place the emblem after the typographic mark.
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Chapter 1: LOGO

D. Placement with other In order to ensure that there is uniformity in the way the ICMR logo appears next to partner logos, a
Iogos/partner Iogos lockup has been designed as can be seen in the examples below.

ICM2NICPR

INDIAN COUNCIL OF NATIONAL INSTITUTE OF CANCER
MEDICAL RESEARCH PREVENTION AND RESEARCH

iIcMNARFBR

INDIAN COUNCIL OF NATIONAL ANIMAL RESOURCE FACILITY
MEDICAL RESEARCH FOR BIOMEDICAL RESEARCH

Emblem ICMR logotype Partner/Institute logo
(Without tagline) (Abbreviation and full name)
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Chapter 1: LOGO

D. Placement with other Lockups

logos/partner logos
Depending on the space in which the logo needs to be placed, there are several logo lockups that have

been provided. This full lockup of the logotype should be used wherever possible. However, in excep-

tional cases they can be separated when space constraints arise.

Primary logo lockup (Horizontal) Vertical logo lockup Logotype (Abbreviation only)

Icmg
NICPR

iIcmMz/NICPR

INDIAN COUNCIL OF NATIONAL INSTITUTE OF CANCER
MEDICAL RESEARCH PREVENTION AND RESEARCH

INDIAN COUNCIL OF
MEDICAL RESEARCH

NICPR

NATIONAL INSTITUTE OF CANCER
PREVENTION AND RESEARCH
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Chapter 1: LOGO

D. Placement with other Primary logo lockup with postal address

logos/partner logos
This combination of the logo with the address can be applied on stationery.

Department of Health Research,
Ministry of Health and Family Welfare,
Government of India

® ICMR - National Institute of

IC m 2 Cancer Prevention And Research

MEDICAL RESEARCH | PREVENTION AND RESEARCH | - 7, Sector - 39, Noida, Distt. Gautam Buddha Nagar
Uttar Pradesh - 201 301, India

www.nicpr.res.in
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Chapter 1: LOGO

D. Placement with other Full colour

logos/partner logos (Colours)
The logo should be displayed in full colour whenever possible.

icmz |NICPR

INDIAN COUNCIL OF NATIONAL INSTITUTE OF CANCER
MEDICAL RESEARCH PREVENTION AND RESEARCH
INDIAN COUNCIL OF
MEDICAL RESEARCH
NATIONAL INSTITUTE OF CANCER
PREVENTION AND RESEARCH
C:100 R: 35 C:85 R:27 C. 0 R: 241
M: 90 G:55 M:50 G: 17 M: 80 G: 90
Y:30 B:109 Y: 0 B: 188 Y:95 B: 41
K: 15 K: O K: 15
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Chapter 1: LOGO

D. Placement with other Black

logos/partner logos (Colours)
This version of the logo in black is made available for use whenever a document or design collateral

requires the logo to be displayed in this manner.

INDIAN COUNCIL OF NATIONAL INSTITUTE OF CANCER I CI I l 2 N I < : P R
PREVENTION AND RESEARCH

MEDICAL RESEARCH
INDIAN COUNCIL OF
MEDICAL RESEARCH

NICPR

NATIONAL INSTITUTE OF CANCER
PREVENTION AND RESEARCH
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Chapter 1: LOGO

D. Placement with other Reverse

logos/partner logos (Colours)
This version of the logo in reverse is made available for use whenever a document or design collateral

requires the logo to be displayed in this manner. It can be placed over dark colours with enough

contrast to ensure visibility.

NICPR

INDIAN COUNCIL OF NATIONAL INSTITUTE OF CANCER
MEDICAL RESEARCH PREVENTION AND RESEARCH

INDIAN COUNCIL OF
MEDICAL RESEARCH

NICPR

NATIONAL INSTITUTE OF CANCER
PREVENTION AND RESEARCH
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Chapter 1: LOGO

D. Placement with other Alignment and fonts

logos/partner logos
The recommended logo alignment and spacing should be followed when placing the partner/institute
name next to the typographic version of the ICMR logo. Gotham Bold should be used for writing the
institute abbreviation and Gotham Medium for writing the full name.

Gotham Bold

iIcmM:|/NICPR

INDIAN COUNCIL OF NATIONAL INSTITUTE OF CANCER
MEDICAL RESEARCH PREVENTION AND RESEARCH

7777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777

INDTAN COUNCIL OF ATIONAL INSTITUTE OF CANCER
MEDICAL RESEARCH.|. _|__PREVENTION_.AND RESEARCH 1
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Chapter 1: LOGO

D. Placement with other Minimum size

logos/partner logos (Usage)
The logo must not be reproduced any smaller than 3 cm height to ensure legibility. There is no
maximum size restriction for the logo, although the clear space requirements must always be applied.
In general, the logo must always be sized in a considered and appropriate fashion.

3cm

iIcmz /| NJIL&ROMD

NATIONAL JALMA INSTITUTE
INDIAN COUNCIL OF FOR LEPROSY & OTHER
MEDICAL RESEARCH MYCOBACTERIAL DISEASES

iIcm: NICPR

INDIAN COUNCIL OF NATIONAL INSTITUTE OF CANCER
MEDICAL RESEARCH PREVENTION AND RESEARCH

22 ICMR Brand Guidelines






Chapter 1: LOGO

D. Placement with other Incorrect usage

logos/partner logos (Usage)
The logo must never be distorted or altered, and the colours and fonts must never be changed.

Do not add drop-shadows, embossings, vignette or other visual effects to the logo.
The examples shown are not intended to be exhaustive, but illustrate some of the typical

instances of misuse of the logo.

ICMR |NICPR

INDIAN COUNCIL OF NATIONAL INSTITUTE OF CANCER
MEDICAL RESEARCH PREVENTION AND RESEARCH

Do not change the colours and typeface.

Do not add drop shadows.

m-

NICPR i
P ICMR | :
AN COUNCIL OF NATIONAL INSTITUTE OF CAR

NATIONAL INSTITUTE OF CANCER INDIAN COUNCIL OF
PREVENTION AND RESEARCH MEDICAL RESEARCH g PREVENTIQN AND RESEARC
i

Do not place the emblem after the typographic mark. Do not place the logo over a busy visual.
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Chapter 2: TYPOGRAPHY

Our primary typeface is Gotham. It is highly legible across all applications, from signage to stationery,
and enables us to create an attractive, clean typographic style. This typeface is available in a variety of
weights, and these can be used to add pace and emphasis to our communication.

A. Primary typeface

Gotham Light Italic
Gotham Light
Gotham Medium

Gotham Black
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Chapter 2: TYPOGRAPHY

B. secondary typeface Our secondary typeface is Calibri. This has been chosen to complement the Gotham typeface and
should be used for body copy in longer documents, such as annual reports, and when typing letters.
Three weights of this typeface can be used as shown below.

Calibri Italic
Calibri Regular

Calibri Bold

26 ICMR Brand Guidelines



Chapter 2: TYPOGRAPHY

C. Font hierarchy

Display Text

Gotham Black
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
12345678901? @#$% "~ &(*:",./;")

Body Text

Gotham Light
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
12345678901?@#$% " &(*:",./:")

Heading Text

Gotham Medium
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!1?@#$%"&(*:",./;")

Reference Text

Gotham Light Jtalic
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890/?@#$% "&(*.",./:")

Display Text Sample

Sample of heading text

Body text sample. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim (Reference text sampie) exerci tation ullamcorper

suscipit lobortis nisl ut aliquip.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla facilisis at vero erosnulla facilisi.

27
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Chapter 3: COLOURS

A. Primary colours

To ensure that a consistent visual feel is achieved, ICMR’s primary colours are the predominant colours

in all our communications. CMYK and RGB breakdowns for all our colours can be found below.

C: 100 01 C: 85 01 C: 0 01
M: 90 M: 50 M: 80

Y: 30 Y: 0 Y: 95

K: 15 K: O K: 15

R: 35 02 R: 27 02 R: 241 02
G: 55 G: 17 G: 90

B: 109 B: 188 B: 41

01: CMYK value 02: RGB value

28
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| Chapter 3: COLOURS

| B. Secondary colours

For additional usage, supporting colours can be used.
CMYK and RGB breakdowns for all our colours can be found below.

C:0 01 C: 0 01 C:10 01
M: 20 M: O M: 5

Y: 100 Y: 0 Y: 0

K: O K: 30 K: O

R: 255 02 R: 188 02 R: 255 02
G: 203 G: 190 G: 232

B:5 B: 192 B: 246

01 CMYK value 02: RGB value

29
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